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NATIVE ADS

DIGITAL ADVERTISING GUIDELINES

DESCRIPTION
Native in feed  ad fit seamlessly within the content which gives you an 
opportunity to promote and  advertise your brand editorially via mobile, 
tablet and desktop with a compelling still image and contextual copy. It 
offers a better experience to readers as they are part of the user’s flow 
and  match the look and  feel of the site.

Platforms: Desktop, Mobile web, and  Mobile app

Assets needed:
1. �Image: (.jpg or .png) free of text, logo or branding (800x600) 

Image aspect ratio (4:3),
2. Headline message- max characters- 55
3. �Sub-headline message- max characters- 99
4. �Clickthrough URL *the ad will appear with a disclosure label  

for in-feed ads- ‘Advertisement’

Technical Specifications:
Max File Size	 : 200kb initial+ 300kb subload
Animation	 : N/A

No in-banner video for this format

http://gulfnews.com

